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Building and Prom
oting Your 

Professional Brand
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Your Host Today…

Im
rah M

ughal
Career Developm

ent &
 Experience Analyst

Insert 
picture



Antoinette 
O

glethorpe
>25 years of experience 

developing leaders in the 
Private Sector and now

  
consulting w

ith the UN
 

System

-Speaker and Author on 
Talent Developm

ent 
-Professional Career Coach 

and Counsellor

“[Career Conversations] provoke reflection insight, ideas and 
action. They keep the focus on the em

ployee w
hile helping 

them
 see things differently. And they encourage them

 to take 
ow

nership of their ow
n developm

ent. They help them
 

recognize possibilities.”

Antoinette O
glethorpe in “It’s Good to Talk -

A Practical Guide 
to Have Career Conversations in the W

orkplace.”
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I love the idea

I like the idea

I am
 indifferent to it

I don’t like the idea

I hate the idea
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Learn how
 you can develop 

your professional brand 
w

ithout pretending to be 
som

ething you’re not. 



W
hat w

e’ll cover in this w
ebinar
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W
hat do w

e 
m

ean by 
Professional 

Brand?

How
 to get clear 
on your 

professional 
brand

Strategies for 
m

anaging the 
reputation you 
w

ish to create



W
hat do w

e m
ean by Professional Brand?
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Q
uestion

How
 w

ould you define 
Professional Brand?
PLEA

SE TYPE YO
U

R A
N

SW
ERS 

IN
TO

 TH
E CH

AT BO
X

88
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"Personal Brand is how
 

people describe you w
hen 

you are not in the room
.”

Jeff Bezos, the CEO
 of Am

azon
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Professional branding 
is aligning how

 
others see you w

ith 
the real you
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73%
 of recruiters 

research candidates 
online
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90%
 of people trust recom

m
endations 

from
 others
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100%
 of you have a professional 
reputation to protect



How
 to Get Clear on Your Professional Brand?
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It’s   all about you
N

ot



16
16

U
nique

Prom
ise

Value
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Don't try to 
be unique.

Just be 
you-nique.
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A Strong Professional Brand is:

20

C
learC

onsistentC
onstant



21

S
tep 1. D

efine w
hat you stand for

S
tep 2. C

raft Your P
rofessional B

rand S
tatem

ent

S
tep 3. M

ake it authentic

Steps to define your Professional Brand
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Define w
hat you stand for

Your strengths

Your values and passions

Your key traits
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Craft Your Professional Brand Statem
ent

Your target audience

The value you offer

W
hat m

akes you 
different to others?
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Professional Brand Statem
ent Tem

plate

I'm
 a [IN

TRO
DU

CE YO
U

RSELF]. I help 
[SPECIFIC PEO

PLE] to [VALU
E O

FFERED].
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Exam
ple Professional Brand Statem

ent

"I run a professional training and coaching com
pany.  

W
e have created unique m

odels, tools and tem
plates 

to help m
anagers and em

ployees have m
eaningful 

conversations about progression and developm
ent."
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Exam
ple Professional Brand Statem

ent

“I'm
 a Career M

anagem
ent Specialist.  I support 

em
ployees in U

N
DP to develop their careers.  I am

 
passionate about em

pow
ering em

ployees to take 
ow

nership of their professional developm
ent.  M

y goal 
is to prom

ote a self-driven and continuous learning 
culture at U

N
DP."
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Exam
ple Professional Brand Statem

ent
"I help prom

ote gender equality and the position of 
w

om
en w

orldw
ide and to com

bat gender-based 
discrim

ination and violence.  I do this by giving 
speeches and delivering training w

orkshops as w
ell as 

giving advice on advocacy.  M
y passion is to m

ake a 
concrete difference for people in a vulnerable 
position.”
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M
ake it authentic

W
hat do you w

ant to be know
n for?  

W
hat do you w

ant people to think of w
hen they 

hear your nam
e? 



Reflection

W
hich 3 w

ords w
ould you like 

people to use w
hen they describe 

you?
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Strategies for m
anaging the reputation you w

ish to create
30



Q
uestion

Do you know
 w

hat your 
reputation is at w

ork?

31



Definition of Reputation
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Reputation is defined as:

➢
The beliefs or opinions that are 
generally held about som

eone or 
som

ething.

➢
A w

idespread belief that som
eone 

or som
ething has a particular habit 

or characteristic.
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Perception is reality
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Reputation is created by
➢

A single pow
erful defining act 

➢
A particular w

ay of behaving
➢

Things you do or have done
➢

A conspicuous w
ay you have of dressing, 

acting, speaking
➢

Particular qualities
➢

Your presence and charism
a

➢
Accoutrem

ents and other things that are 
associated w

ith you



So, w
hat reputation do you have am

ong 
people w

hose opinion m
atters to you?
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➢
Do people know

 w
ho you are?

➢
Do people know

 w
hat you do?

➢
W

hat do they associate w
ith you?

➢
W

hat w
ords w

ould they use to describe you?

➢
W

hy do they see you as they do?

➢
W

hen they think of you or hear your nam
e, 

w
hat things/ideas/ thoughts jum

p into their 
m

inds?



Em
ail requesting feedback
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You are all good friends of m
ine w

ho have also know
n m

e in a w
ork 

context.
Som

e of you have know
n m

e for ever and som
e of you have got to know

 
m

e relatively recently but you all have opinions I value.
So m

y question is 
this.

W
hen you think of the w

ork Antoinette O
glethorpe (as opposed to the 

chardonnay sw
igging one!), w

hat do you think of?
You don’t need to give a 

lengthy answ
er, I’d just be interested in the tw

o or three w
ords that com

e to m
ind.

If this all sounds too hard or you just don’t w
ant to be put on the spot, don’t 

w
orry.

But any thoughts you’re happy to share w
ould be a great help.
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Antoinette O
glethorpe
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M
anaging Your Reputation

1. Do things, tell people

2. Be helpful, not boastful

3. M
anage the im

pression you m
ake, 

don’t m
ask it
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Four strategies for m
anaging yourreputation

Personal contact

Publishing content

Public Speaking

Publicity
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Personal contact

Build Relationships w
ith the Right People

N
etw

ork both inside and outside your organization

N
etw

ork offline at key industry conferences and events

N
etw

ork online through social m
edia, groups and forum

s
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Publishing content

Personal/Com
pany Blog

LinkedIn Pulse

G
uest posts/articles



42

Public Speaking
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Publicity

Establish and m
anage a presence on socials netw

orks

Professional headshots

G
et Your Social M

edia Profiles in O
rder

Choose your associations w
isely

Post Content Consistently



Reflection

W
hich of these four strategies w

ould be 
m

ost helpful to you to raise your profile 
and m

anage your reputation?

44



W
hat rem

aining questions do you have?
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Thank You!

For any further questions,
reach out to us on:

E-m
ail:career.developm

ent@
undp.org

Yam
m

er:Career Developm
ent &

 Experience

O
r visit our intranet page on:

https://undp.sharepoint.com
/team

s/TalentDevelopm
entHub
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