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Making 
the Most of Your

Profile



From the Talent 
Development Unit 

Betty Almonte

Career Development & 
Employee Experience 
Analyst

Let`s connect on LinkedIn!

https://www.linkedin.com/in/betty-almonte-

67b2985/



Hello and thank you for tuning in today! 

Dora Csordas

Talent Outreach Specialist, UNHCR

Let`s connect on LinkedIn!

https://www.linkedin.com/in/dora-

csordas-92327b19a/
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Pre-Session Activity Review Poll
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Do you have a LinkedIn account?

YES/NO



Pre-Session Activity Review Poll
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• Why do you use LinkedIn?

• A good way to ‘Network’

• A great way to connect with 

‘Recruiter’

• Find information relevant to my 

‘Interest’

• Establish myself as a ‘Knowledgeable 

Professional’



Learning Agenda
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What is LinkedIn 

Used for?

What do People First

Pay Attention to? 

LinkedIn 

Facts

Show

Yourself



Learning Agenda
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Engaging 

Headlines

Writing a Great

Summary 

Building Your 

Professional Network

Promote UNDP’s 

and Your Work



Learning Agenda
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Practice and Make Changes to your Profile as we Progress 
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What is

used for? 
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This is NOT about 

at all!



Translation exercise- reality vs LinkedIn
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Word of Caution
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Word of Caution
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Social network with a focus on business and employment

Promote your best professional self and even establish yourself as a thought leader

Connect with people you work with

Connect with people you want to work with

Follow companies and organizations

Apply for jobs or be approached for jobs

at UNHCR or even other UN organizations

Promote UNDP’s mandate, EVP and enhance visibility for partnership development, 

resource mobilization and public awareness (Employee Advocacy)

What is LinkedIn Used for?
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https://www.google.at/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwij4aPKy-rSAhWKHxoKHZ_nAm0QjRwIBw&url=https://www.cabotsolutions.com/2015/09/ios-developers/&bvm=bv.150120842,d.d2s&psig=AFQjCNFtI1I6ZKlrcgHdAL5cO545sK29cA&ust=1490288524546130
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• Developing your Professional/Personal Brand outside of social media

• Refining your elevator speech

• Enhancing your ability to demonstrate how you add value (offline)

• Aligning yourself with the Organization’s mandate in the way you 

conceptualize your day to day work

• Articulating your Organization’s Employer Value Proposition

• Leveraging your networks to showcase what the Organization does 

best and by default how you contribute

• …

This is one of many methods to support you in:



Profile Anatomy
• Photo

• Banner

• Headline

• Summary (About)

• Experience

• Education

• Skills

• Groups

• Skills, Endorsements
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Pre-Session Activity Review Poll
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How would you describe your profile 

status/ strength?

1 = Bare minimum (title, workplace, no picture)

2 = Little information (picture, a few jobs, no 

descriptions)

3 = Some information (picture, a few 

descriptions, some skills)
4 = Adequate information (picture, job 

descriptions, skills, <500 connections)

5 = Good/Great (fully complete including 500+ 

connections)
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What do People Pay 

Attention to on

Your        Profile?
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Heatmap Study

19% of the total time spent 

on your profile is looking at your 

photo !

Then,  people look for your 

Current Job Title

Followed by your Education

In order to check whether or not 

they may trust you, people 

check the People You May 

know

To get a glimpse of your 

credibility, they also check your 

Skills & Endorsements

1

2

4

3

5
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LinkedIn Facts

36X

Adding a profile photo 

could result in 21 times 

more views and 36X 

more messages than 

someone without

A summary of

40 words or more 

makes you more 

likely to turn up in a 

search

33X

Members who 

include skills get 

around 13 times 

more profile views

15X

Adding an 

industry could get 

you 15 times more 

profile views

10X

Members who have an 

education on their 

profile receive an 

average of 10 times 

more profile views than 

those who don’t

11X

LinkedIn profiles 

with graphics 

have 11 times 

more chance of 

getting viewed 

than those that 

don’t.



LinkedIn Fact
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Members who list their current 

positions show up 18X

In searches than others who do 

not

Complete Profiles are 40X

more likely to be contacted 

by a recruiter on LinkedIn

42% of hiring managers 

surveyed by LinkedIn said 

they view volunteer 

experience as equivalent to 

formal work experience

5X

Your profile is 5 times 

more likely to be 

viewed if you join & are 

active in groups
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Your profile 

is not there 

to tell your 

full story!

used for? 
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It is there to 

tell your

best story!
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Let’s get to 

working on 

your profile!



Case Study

• Dunja B.

– Slovakian of Kazak and Austrian Parents

– Multilingual

• Female (~ 42 years old)

• Very unique skills

• Multiple Social Media Accounts

• Communicative and open but very focused on 

certain areas
26



Challenge:
Find the Right Photo
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Help Dunja select a profile photo

28

A

32

B C

541

D E



Introduce Yourself to the World
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• Use a current photo of YOU

• Don’t have anything distracting in the background 

(including signage)

• Use a plain black and white backdrop (or non 

distracting backdrop)

• Ideally you want your face to be cantered and to 

almost fill the box

• Smile or don’t, but above all look confident!

Great Examples



Introduce Yourself to the World
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NOT-SO-Great Examples



Add a Background Picture



Good Examples Profile 
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Important Tips: 

1- Think of a headline that 

would be appropriate for an 
international civil servant

2- Take control of your personal 
brand

2- Put yourself in audience’s 
shoes

3-Stick your head above the 

UN, NGO or even corporate

4- Promote your Organization’s 

mandate, your job and by 
default yourself



Descriptive 
headline
It appears in 
search results, so 
make sure its 
clear. You can get 
creative and go 
beyond your title. 
Check your 
dashboard to see 
previous 
searches.

Essential links
To UNDP company 
page, to UNDP Young 
Talents, VAs and 
anywhere people can 
learn more

Summary
What you want people to 
remember about you

Picture
Engaging & 
friendly

Custom public 
profile link
Claim your public 
profile URL and add 
it to your CV 

Good Examples Profile



Good Examples 
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Writing  a

Great

Summary
Linkedin Samples

https://www.linkedin.com/business/talent/blog/product-tips/linkedin-profile-summaries-that-we-love-and-how-to-boost-your-own


Writing a Great Summary
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Important Tips: 

• 250 words to make a 
great first impression

• Short version of why you 
do what you do and why 
you love it

• Highlight key/recent 
accomplishments

• Write it in the 1st person

• Use Action Words (verbs) 
instead of buzz words

• End with a Call to Action 
(CTA)



What will 

your summary 

be like?
37



More LinkedIn Summary Tips: Create an 
Outstanding Professional Profile

LinkedIn Summary Tips: Create an 
Outstanding Professional Profile

• Keep it Concise. Do not get into the nitty-
gritty. ...

• Use SEO Keywords. ...

• Make Use of Whitespace. ...

• Write in the First Person. ...

• Focus on Your Strengths. ...

• Let Your Personality Shine. ...

• Write as You Speak in Person. ...

• State the Reasons.

38



Getting Started
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Guidance Questions for Brief 

Summary

Potential Ways to Get Unstuck Enter your responses here

What are you passionate about 

regarding UNDP’s mission?

• I am passionate about my work because…

• I love working at UNDP because…

•

What has been your trajectory prior to 

joining UNDP?

• (briefly description of roles you’ve had and 

places you’ve worked to inspire people of 

multiple backgrounds to apply…) 

• Before working for UNDP, I ….

•

How does your role at UNDP add 

value to supporting the organization`s 

mission?

• As a (Recruitment Officer, or HR 

Officer…), I contribute to XXX, XXX, and 

XXX

• I contribute to XXXXX by XXX, XXX, and 

XX, among many other tasks. 

•

( For Hiring managers and Recruiters) 

What areas of expertise do you 

typically recruit for?

• My team is always on the lookout for… (list 

areas of expertise you sorely need)

•

•

What are the hard-to-recruit areas you 

search for? What call to action would 

you like the reader to follow up on?

• If you have a background in XX, XX, XX, 

don’t hesitate to

•

•



Showing

how you’ve 

made an impact!
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Talking about what you do!
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Important Tips

1- List every job you find RELEVANT in 

your professional career 

2- Write the important projects, tasks and 

accomplishments for every position

3- Add media to engage with viewer or 

work samples, if appropriate



Showcasing your Skills
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Building your Professional Network
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• Join groups strategically within your professional field

• Check their demographics
• Seniority level 

• Location
• Estimate potential value/reach

• Participate in groups by commenting, sharing or posting items of interest

• Check “who viewed your profile” to get a pulse of who you are reaching
• If you’re not reaching the expected audience, change the way you describe yourself and your 

work!

• Connect w colleagues from UNDP and other International Organizations



Creating and Sharing Posts on LinkedIn     



Writing Posts

• Visible: first 3 lines

• Structuring: use white 
space

• Emojis

• Hashtags # (max 5) 

• Use Tag function e.g. 
@UNDP

45



Sharing from others 
1-Add a message that adds 
value on top of what’s posted 
in the original post

2- Tag UNDP using @UNDP

3- Use hashtags that add 
value beyond the original post 
to reach a broader audience
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Writing Tip
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Checklist before you post:

• Be authentic 

• Catchy headlines – capturing 

attention

• Don’t make it too long! (Twitter –

140 characters)  

• Double check spelling/grammar

• Ask questions/“how to”/call for 

action/give tips and suggestions

• Create an opportunity for 

reciprocity

• Use pictures and double check 

their quality

• Tag relevant colleagues (it will draw 

attention to their profiles)

• Hashtags: #UNDP 

#JoinALifeChangingMission 

#UNDPCareers

• When? 7-9am/12-13pm/5-6pm -

Aim to share 3-5x per week
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WIIFM?
• Build your influence

• Increase your visibility

• Be known as an industry 
expert

• Expand your network 
strategically

• Contribute to strengthening 
UNDP’s brand
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Thank You!

For any further questions, reach out to us on:

career.development@undp.org

Yammer: Career Development & Experience

Betty.Almonte@undp.org

mailto:career.development@undp.org
mailto:Betty.Almonte@undp.org

